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Abstract:  This paper mainly discusses the trend and cultural adaptability of visual communication design education in the context 
of globalization.
In the teaching process of visual communication design, the traditional teaching mode is adopted, which is more inclined to 
aesthetic education. While students master theoretical knowledge, they also need to receive relevant technical training to guide 
them to visual communication design in innovative ways. In this era of extensive application of information technology, the use 
of information technology can highlight the teaching advantages of traditional design courses, so as to carry out teaching activities 
more eff ectively. 
Keywords:  Visual Communication Design Education; Globalization Trend; Critical Thinking; Cultural sensitivity; Cultural 
Adaptation

1.  Research Background
In the study of Chinese art design, visual communication design is regarded as a crucial fi eld, and has been widely concerned and 

valued, and in the fi eld of design, visual communication design is indispensable. Therefore, in the process of visual communication 
design education, schools need to clearly recognize the global development trend they are facing. At the same time, we must also face 
a core problem: how to maintain a high degree of sensitivity to the cultures of diff erent countries and regions. Therefore, in the design 
of visual communication, it is necessary to enhance the adaptability of culture to ensure that this technology has a wider development 
potential. 

In the fi eld of visual communication design, its impact on design education is profound, and has a direct connection with the prog-
ress of society. At present, with the rapid progress of science and technology and the wide application of visual communication design 
in the whole society, China is facing a shortage of design talents in this fi eld. Therefore, higher education institutions should strengthen 
the training of visual communication design professionals, and the education team of design talents should also show a trend of 
professional integration. Especially in the fi eld of visual communication design education, the trend of globalization is becoming 
more and more obvious, which requires practitioners to deeply study the issues in this fi eld, in order to enhance its cultural match, and 
closely integrate the visual communication design profession with social and economic progress. At the same time, in the context of 
globalization, cultural diff erences between countries and regions are inevitable. Even when designing with intelligent technology, it is 
not only limited to the technical level, but also needs to deeply consider cultural adaptability. Therefore, how to enhance the cultural 
adaptability of visual communication design according to the trend of globalization has become an important topic to be studied. 

This article primarily adopts a literature research method. In this study, information was collected, and in-depth discussions 
were conducted after summarizing, clarifying the current development status of visual communication design teaching. The aim is 
to provide strong evidence support for the improvement of this research. Secondly, a qualitative analysis method is employed. By 
summarizing, deducing, and deeply analyzing the collected data, valuable data were selected after screening and processing. Based 
on this, the core viewpoints of the study were established, and a fundamental exploration was conducted.
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2.  The Development of Visual Communication Design Education in the Context of 
Globalization and Cultural Adaptation
2.1  More Diversified and Comprehensive 

With the progress of technology, people’s living habits are also changing. Therefore, visual communication design should not 
only be a visual experience, but also should pursue diversity and comprehensiveness to better satisfy the various needs of people’s life. 
In the teaching of visual communication design, teachers should conduct teaching activities that can meet people’s needs for design 
[1]. Teachers also need to ensure that multiple elements such as vision, hearing, and smell are fully integrated into the design so that 
the works they create can have the most appeal.  For example, teachers will teach students to design flat advertisements for car press 
conferences and dynamic advertisements for circular playback. They will also clearly state that people do not need to drive real cars 
to have a test drive, and designers can create a virtual environment for people to have a test drive. Designing a virtual driving test 
can help people experience driving a real car. In the design process, it is necessary to fully consider all the five senses and ensure the 
perfect combination of all elements, which can help students majoring in design continue to obtain new knowledge and technologies 
[2]. When designing flat advertisements, designers should not only meet the needs of the product, but also recognize its uniqueness, 
and cleverly combine various elements in the design. 

2.2  Humanistic Care is Highly Stressed
With the evolution of social cultures, the diversity of cultures has become more apparent. Especially with the widespread 

application of network technology, communication among people has become much smoother. The speed of information transmission 
has accelerated, and even international information transmission is very fast. Technology makes the distance between people shorter 
and shorter, resulting in the production of very rich and various information [3]. When visual communication design becomes too 
monotonous to meet the needs of multi cultures, designers should innovate their designs paths. In the process of educating students, 
teachers need to place special emphasis on innovation in the design process and encourage students to demonstrate innovative spirit, 
be brave in change.

With the rapid growth of the economy, people’s material lives have become more abundant, and their living habits have also 
undergone a transformation, placing greater emphasis on the pursuit of spirit. In the practice of visual design, compared to traditional 
design methods, it tends to emphasize the core spirit of design, which is to meet spiritual needs. In this context, educators need to 
guide students to deeply reflect on people’s spiritual needs during the design process, follow the concept of harmonious coexistence 
between humans and nature, and showcase elements of humanistic care through artistic means to ensure a high degree of harmony 
and unity in design activities. In addition, visual communication design not only needs to meet people’s needs, but also needs to guide 
their consumption behavior correctly. Therefore, students need to deeply recognize the important responsibility of design in order to 
make design more dynamic and vibrant, and fully demonstrate its people-oriented nature [4].

2.3  Greater Emphasis on National Culture Identity
In the teaching process, teachers need to clarify a core viewpoint, which is that visual communication design is not only a simple 

application of computer software, but also a creation full of cultural connotations of a nation. Taking China as an example, Chinese 
designers should learn to distinguish their design works from those of other Eastern Countries such as Japan and South Korea. When 
designing works, they should consider multiple aspects such as cultural background, social environment, and social groups of China. 
Through the unique culture of China, such as Chinese painting, writing, ethnic minorities, intangible cultural heritage, and other 
elements, innovative and modern design language is used to express these works, making them have a Chinese identity. Therefore, 
it is necessary for designers to not only preserve valuable traditional cultural elements of their own nation, but also integrate modern 
design concepts and absorb outstanding design ideas and methods from designers of other countries in order to stimulate design 
inspiration and create high-quality design works [4].

3. The Educational Reform of Visual Communication Design in the Context of 
Globalization and Cultural Adaptation
3.1  Curriculum Reform 

Firstly, the reform aims to cultivate the design thinking and innovative abilities of students. In the reform of visual communica-
tion design courses, teachers should recognize the key role of thinking in guiding personal behaviors. They have the responsibility to 
assist students to develop design thinking and improve their self-teaching ability in order to enhance their innovation ability and create 
highly innovative works to meet the various needs of modern society and realize the commercial value of design works [5].
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Secondly, the reform should combine design education with digital technology. In the teaching of visual communication de-
sign, digital technology is adopted, and the teaching is carried out through software. This allows the students to design via computer 
technologies together with traditional design methods to ensure that the design works have cultural connotations and can accurately 
convey the designer’s thinking, rather than just visual aesthetics.

Finally, the reform means interdisciplinary collaboration and project-driven teaching methods. In visual communication teaching, 
the teaching strategy of interdisciplinary collaboration and projects is crucial. The project-based teaching strategy can help teachers 
optimize their teaching methods according to the requirements of the projects, aiming to achieve better teaching outcomes, and en-
hance the teamwork and exploration spirit of the students.

3.2  Cultivation of Students’ Cultural Adaptation Ability
Great importance should be attached to theoretical and cultural education in visual communication design. In the curriculum 

of visual communication design, theories, especially those related to design symbol language and visual design, should be highly 
stressed. The themes of visual communication design can be quite extensive, including but not limited to historical background, the 
development of visual cultures, etc. Only by deeply studying the professional theory and cultural knowledge of visual communication 
can we further expand our research in practical fields. Therefore, in the teaching of visual communication design, teachers need to 
integrate theoretical knowledge into their teaching to enable students to improve their practical skills in visual communication design 
with theoretical guidance. 

Great attention should be paid to the cultivation of students’ critical thinking and culture sensitivity. In the teaching of visual 
communication design, in addition to cultivating students’ creative thinking, it is also necessary to consider the formation of critical 
thinking. In this way, the students can develop self-awareness and the expressive ability of an attitude in their design works so that 
they can create unique and persuasive works. 
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