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Abstract:  With the rapid development of information technology, the new media environment has brought a profound impact 
on the news production of the mainstream media. This not only changes the way news is made and content form, but also shapes 
the path of news dissemination. Therefore, the mainstream media must adapt to this change to maintain their infl uence and com-
petitiveness in the information age. This paper aims to explore the reform, challenges and development strategies of mainstream 
media news production in the new media environment, and to provide theoretical support and practical guidance for the adaptation 
and transformation of streaming media.
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1.  Changes in news production in the new media environment
1.1  The transformation of news production mode 

In the new media environment, the news production mode has experienced a fundamental change. Traditional news production 
processes, such as gathering, editing, and publishing, are being reshaped by digital tools and platforms. First of all, the popularity of 
the Internet makes news collection more convenient and extensive, and journalists can quickly obtain information through diversifi ed 
channels such as social networking. At the same time, the rise of user-generated content (UGC) has also brought new sources of 
news gathering, with the general public becoming the direct provider of information through smartphones and other devices. Second, 
digital tools such as data analysis software and content management systems (CMS) are widely used, improving editing effi  ciency 
and making personalized content creation possible. Moreover, news production is increasingly focused on the fusion of multimedia 
elements, such as the combination of video, images and interactive charts, to enrich the news representation form .

1.2  Changes in the form of news content
The new media environment also has a profound impact on the form of news content. First, the news content is becoming more 

fragmented and immediate. Infl uenced by social media and other platforms, news reports tend to be shorter and faster updated to 
cater to the reading habits of mobile Internet users. Second, interactive and participatory forms of content are becoming increasingly 
popular. For example, news sites and apps often have comment areas that allow readers to comment on news events and even become 
directly involved in the creation of news content by voting or participating in surveys. In addition, the application of personalized 
content recommendation algorithms makes news content more relevant for users’ personal preferences and reading history. These 
changes suggest that news content is shifting from one-way communication to a more dynamic and interactive communication 
mode[1] .

1.3  Reformation of news and communication channels
The new media environment has greatly reconstructed the news communication channels. Traditional sources of news 

communication, such as newspapers, radio and television, are gradually giving way to online platforms and social media. These new 
platforms off er broader coverage and faster spread. For example, social media platforms such as Weibo, wechat and Facebook have 
become important channels for news to spread quickly, and user sharing and discussion can quickly reach large audiences. At the 
same time, the algorithm-driven characteristics of new media platforms also change the distribution mode of news content, making 
the news push more personalized and accurate ]. In addition, the popularity of mobile Internet makes mobile applications become 
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an important way of news communication, and users can receive news information through smart phones anytime and anywhere. 
The reconstruction of these channels has not only changed the way of news dissemination, but also has a profound impact on the 
production and consumption pattern of news content.

2.  Analysis of the status quo of news production in mainstream media
2.1  The performance of mainstream media in the new media environment

In the new media environment, the performance of the mainstream media presents the characteristics of diversification. On 
the one hand, many traditional media organizations have successfully adapted to the new media environment and expanded the 
dissemination of their news content by establishing online platforms and social media accounts. These media organizations effectively 
use digital tools and platforms to enhance the interactivity and coverage of news reporting, such as enhancing the appeal and depth 
of content through data news and multimedia reporting. On the other hand, some mainstream media have shown challenges in the 
new media wave. In the face of rapidly changing technology and consumer behavior, they face difficulties in digital transformation, 
user engagement, and business model innovation. For example, some traditional newspapers and TV stations have faced challenges 
in attracting young audiences and adapting to their mobile Internet consumption habits, thus affecting their market share and brand 
influence[2].

2.2  Challenges facing the mainstream media
Mainstream media faces a series of challenges in the new media environment. The first is the increase of competitive pressure. 

Due to the rise of new media platforms, mainstream media is no longer the only channel of information dissemination, and must 
compete with many new media and we-media for the attention of audiences. The second is the challenge of the business model. The 
traditional advertising revenue model has been impacted in the Internet era, and the mainstream media need to find new ways to 
make profits, such as paid subscription, content cooperation, etc. In addition, technology adaptability is also an important challenge, 
and mainstream media need to constantly update their technology platforms and tools to improve the efficiency and attractiveness 
of content production. There is also the challenge of content quality and credibility. In the face of rapid information flow and diverse 
information sources, mainstream media need to strengthen news verification and fact-checking to maintain their professionalism and 
credibility.

3.  Strategic thinking on the development of news production in mainstream media
3.1  Dig deep into the news value and provide high-quality content

In order to remain competitive in the new media environment, the mainstream media must dig deep into the intrinsic value of 
news and strive to provide high-quality content. This means pursuing not only the timeliness and accuracy of the news, but also the 
focus of in-depth reporting and analysis to provide more insightful content. In order to achieve this goal, the mainstream media should 
strengthen the application of investigative reports and data news, and use big data and artificial intelligence technology for in-depth 
information mining and analysis. At the same time, focus on narrative skills and visual presentation to attract and maintain the interest 
of the audience. In addition, the production of high-quality content also requires mainstream media to strengthen the professional 
training of editorial teams, improve their news sensitivity and technical capabilities, ensure that news content is both news and depth 
and breadth, and meet the needs of the increasingly picky audience .

3.2  Build the interaction and participation mechanism with the audience
In the new media environment, constructing the interaction and participation mechanism with audiences has become one of the 

key strategies for the development of mainstream media. Through interaction and engagement, media can enhance their engagement 
with the audience and enhance their loyalty and engagement. To this end, mainstream media can use social media platforms to conduct 
two-way communication, inviting audiences to provide feedback, opinions and suggestions on news content. For example, through 
online voting, comment sections and user forums, audiences can directly participate in the discussion and evaluation of news content. 
In addition, mainstream media can develop interactive news stories and user-engaged news projects, such as engaging audiences 
in the production of survey reports or providing real-time feedback on major events. These participation mechanisms can not only 
enhance the experience of the audience, but also bring new perspectives and content ideas to the media, and enhance the diversity and 
depth of news reporting.

3.3  Strengthen cross-media cooperation and brand building
In the new media era, strengthening cross-media cooperation and brand building is crucial for mainstream media. Cross-media 

cooperation means that mainstream media can work with different platforms, industries and even international media organizations to 
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jointly produce and share content, thus expanding the audience group and enhancing the brand influence. Such cooperation can take 
many forms, such as feature reporting with online platforms, investigative reporting with other news organizations, or collaboration 
with non-media organizations (such as education and technology companies) to develop news products and services. In addition, 
strengthening brand building is also the key to enhance the competitiveness of mainstream media. Mainstream media should build and 
maintain the brand image through consistent high-quality reporting, distinctive editorial style and active socially responsible activities. 
In the digital age, brand building also involves maintaining a positive online image on social media and other digital platforms, 
deepening the brand impression through content marketing and user interaction, and thus standing out from  in the complex media 
environment.[3]

3.4  Establish a strict news verification mechanism to ensure the authenticity of the information
Ensuring the authenticity of information is a major challenge for the mainstream media in the new media era, so it is particularly 

important to establish a strict news verification mechanism. In the environment of rampant information and frequent fake news, the 
mainstream media should assume the responsibility of verifying the facts and distinguishing the truth from the false. To this end, 
media organizations need to establish a sound news verification process, including strict screening of sources, careful verification of 
data and multi-party verification of reported content. In addition, advanced technologies, such as artificial intelligence and big data 
analytics, can be used to assist in news verification and improve efficiency and accuracy. At the same time, the mainstream media 
should also strengthen the cooperation with the professional verification agencies, share resources and information, and jointly crack 
down on fake news and misleading information. Through the establishment of a strict news verification mechanism, mainstream 
media can not only improve their professionalism and credibility, but also maintain a healthy environment for public discussion and 
have a positive impact on the social information ecology.

4.  Conclusion
In general, the new media environment has put forward new requirements and challenges to the mainstream media. Mainstream 

media need to constantly innovate and adapt to cope with the competition and change in the new media environment. By providing 
high-quality news content, building effective interactive participation mechanisms, strengthening cross-media cooperation, and 
establishing a strict news verification mechanism, the mainstream media can maintain its importance and influence in the new media 
era. In the future, mainstream media need to find their own position in the changing media ecology. They should not only adhere 
to the objectivity and authenticity of news, but also pay attention to the use of new media technologies and means to improve their 
communication effect and public influence.

References:
[1]Lin Bosen. Thoughts on the Development of news production in the mainstream media under the new media environment [J]. 

China Media Technology, 2023(11):109-112.
[2]Nurbia Yasheng. Research on the innovation and development of mainstream news communication media under the new media 

environment [J]. News Outpost,2021(8): 41-42.
[3]Yu Xin. Analysis of business strategies of traditional mainstream media in the new media environment —— Take “CCTV News” 

as an example [J].Economic Research Guide, 2021(36):3.


