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Abstract: Social media and graffiti art, two seemingly distinct fields, are converging in the cultural expression of today’s young
generation in China, forming a striking artistic and social phenomenon. In the age of social media, artistic creation and digital cultural
expression have become the main concerns of the young generation in China. This generation is actively involved in art creation through
social media platforms, including the rise of graffiti art and creativity in showcasing their cultural innovations and identity building on social
media. Not only are they active users of social media, but they are also avid supporters and creators of graffiti art, spreading their creative
works globally through social media platforms. This interaction between social media and graffiti art not only pushes the scope of creative
expression, but also shapes the cultural identity of the younger generation in China and has a positive impact on the social level.
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I. Social media as a creative platform for the younger generation

1. The popularity and influence of social media in China

Statistics on social media use

The use of social media in China has reached remarkable levels. According to the latest figures, China has billions of Internet users, the
vast majority of whom are the younger generation. Among this huge user base, social media platforms have become an indispensable part of
their daily lives.

2. The social media behavior of the younger generation

China’s younger generation, especially millennials and Generation Z, are the main drivers of social media. Their mastery of digital
technology and active use of social media platforms have made them important players in this digital age. Young people stay connected with
friends, family and peers through social media, as well as being creators and content consumers. They express their opinions, interests and
life experiences by Posting personal photos, text, videos and other multimedia content.

3. Social media as a venue for creative expression

(1) Self-expression and social media

Social media provides a vast platform for the younger generation to express themselves. Through profiles, status updates, photo sharing
and short video Posting, young people are able to show their personalities, values and interests to the world. This self-expression is not
limited to just words, but also includes images, videos and sounds, enabling them to present themselves in a variety of ways.

(2) Share and disseminate creative content

Social media is also an ideal platform for sharing and disseminating creative content. Young creators can share their artwork, music,
photography, stories and more to a global audience without being restricted by traditional media. This freedom of dissemination has created
a whole new creative ecosystem, allowing good creators to quickly amass fans and become popular online. The sharing mechanism of social
media also contributes to the rapid spread of creative content. When a piece of content resonates on social media, it can quickly spread to a
wider audience and even become a viral phenomenon. This mode of dissemination allows young creators to quickly accumulate reputation
and influence, which in turn provides more opportunities and platforms for their creative expression.

I1. The rise of graffiti art

1. Definition and history of graffiti art

(1) Origin and development of graffiti art

Graffiti art, as a unique form of artistic expression, originates from the streets and walls of the urban environment. Its roots can be
traced back to the mid-20th century in American cities, especially New York City. At first, graffiti was seen as an illegal graffiti practice, and
artists rushed through their work at night to evade the law. Over time, however, graffiti art gradually evolved into a popular art form with a
strong rebellious spirit and a unique artistic style.

(2) Main characteristics of graffiti art

The main characteristics of graffiti art include a range of visual and stylistic elements. These characteristics reflect the unique style and
creativity of graffiti artists as well as the way they express their thoughts, emotions, and opinions.

Some of the main characteristics of graffiti art include:

Tag: The tag is usually the artist’s signature and is a symbol of his or her status, often appearing in one corner of the work.

Mural: Graffiti artists create large, colorful murals, usually on public places such as walls, Bridges, and tunnels.

Symbolism: Graffiti works often contain symbols, motifs, and images, elements that may be deeply symbolic and convey the artist’s
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message.

Graffiti Fonts: Graffiti artists create a wide variety of font styles to make their written works more visually appealing.

Graffiti Murals: Graffiti artists often use graffiti murals to enhance the depth and complexity of their work.

2. The rise of graffiti art in China

(1) The evolution of Chinese graffiti culture

Graffiti culture in China has undergone a remarkable evolution. In China, graffiti art first appeared on back streets and abandoned
buildings in big cities, but over time it began to enter the public eye. Graffiti artists in China have gradually adopted elements of international
graffiti art while injecting elements from Chinese cultural and social backgrounds to create unique graffiti styles.

(2) The rise of a younger generation of graffiti artists

In recent years, Chinese graffiti art has seen the rise of a younger generation of graffiti artists. These young people inject innovation and
creativity into graffiti art, and their works are full of vitality and uniqueness. Through social media, they are able to share their work with a
global audience, while also building connections with international graffiti artists, which promotes cross-cultural exchange and collaboration.
This new generation of graffiti artists sees graffiti as an important form of cultural expression, and they are committed to conveying their
views, emotions and social awareness through their graffiti works. In China, social media has influenced not only the spread of graffiti art,
but also the creative process of graffiti artists.

II1. Integration of social media and graffiti

1. Social media as a platform for graffiti art display

(1) Social media activities of young graffiti artists

Social media has become one of the main platforms for young graffiti artists to showcase and share their work. These artists actively
use platforms to showcase their graffiti work through social media accounts. They post high-definition photos and videos that capture the
details and colors of their work so that viewers can enjoy the full picture of the work. Young graffiti artists’ social media accounts are often
full of creativity, showcasing not only their graffiti work, but also their creative process, sources of inspiration and collaborations with other
artists. This transparency and closeness attracts the participation of fans and viewers, making them more aware of the artist’s personal and
creative story behind it.

(2) Share and interact with graffiti work online

Social media facilitates the sharing of graffiti artwork online. Viewers can easily like, comment and share graffiti artists’ work, thus
expanding the exposure of the work. This interactivity has allowed the artist to build a large fan base, attracting audiences from different
regions and cultural backgrounds. Through social media, graffiti artists are also able to get instant feedback and comments. Viewers can
make suggestions, ask questions, and even engage in a direct interactive conversation with the artist. This interactivity helps graffiti artists to
constantly improve their techniques and creations, while also strengthening the connection between fans and artists.

2. Two-way interaction between social media and graffiti

(1) Interaction between graffiti artists and their fans

Social media is not just a platform for graffiti artists to showcase their work, but also a channel for them to connect with their fans.
Graffiti artists often respond positively to their fans’ comments and questions, building a closer relationship with them. This direct interaction
makes fans feel valued and promotes loyalty and engagement.

(2) Social media promotes graffiti art communication

Social media not only connects graffiti artists with fans, but also facilitates communication and collaboration among graffiti artists.
Graffiti artists can easily share their work with other artists, find collaborative opportunities, and participate in the global graffiti community.
This exchange helps graffiti artists from different cultures and backgrounds inspire each other to create more innovative graffiti work.

IV. The social impact of graffiti art

1. The social significance of graffiti art

(1) Graffiti art as a cultural expression

Graffiti art has important cultural significance in the society. It is not only an art form, but also one of the ways for the younger
generation to express their cultural identity and identity. Through graffiti, young people are able to explore and convey their views on
culture, history and society. Graffiti works often contain cultural symbols, symbols and images that reflect the artist’s cultural background
and sensibilities.

(2) Graffiti reflects social issues and protests

Graffiti art has also been used to reflect social issues and protest injustice. Many graffiti works explore social issues such as poverty,
inequality, environmental issues, and political struggles. These works are not only the voices of the artists, but also represent the demands of
the broad masses of the people.

As a public art form, graffiti has unique visibility and influence. As a result, some graffiti works have been used to express the messages
of protests and social movements, and they have become symbols and propaganda tools of the protests. The spread of social media has
enabled these works to be widely disseminated, sparking wider social discussion and reflection.
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2. The social impact of social media communication

(1) Discussion and repercussion of graffiti works on social media

Social media has become an important channel for the dissemination of graffiti works, as well as a platform for audience interaction and
comments. Viewers can express their opinions on graffiti works by liking, commenting and sharing them, thereby establishing a connection
with the works and artists. This interactivity deepens the audience’s understanding and appreciation of graffiti works.

Discussions on social media have also helped drive the exchange of social and artistic topics. Graffiti works often provoke thought and
discussion among the audience, and social media provides a platform for people to engage in in-depth exchanges on social issues, artistic
styles and cultural elements. This public discussion helps drive social awareness and social change.

(2) The role of graffiti art in social change

Graffiti art spread by social media has played an active role in some social movements and changes. Graffiti artists’ work is often used
to promote social change, protest injustice and support human rights. These works are able to quickly spread across the globe, attracting
international attention and support. Graffiti art can also serve as a symbol and symbol of social movements, inspiring people to unite and act.
The power of social media has enabled these symbols to spread in an instant, inspiring more people to participate in social change.

Conclusion

The interaction between social media and graffiti art has already played an important role in the cultural expression of the young
generation in China, while also showing broad future potential and development trend. Such interaction has not only enriched China’s
artistic and cultural landscape, but also provided an important platform for social issues to be expressed and protested. In the future, we can
expect the interaction between social media and graffiti art to deepen further and produce more positive social impacts.

References:
[1] Wei Meng. Internet Public Opinion Ecology under the influence of Social media [J]. 2021(15):94-103.

[2] Lun Zhang,Yilin Deng,Zhen Wu, etal. Research on Global cultural Communication Influence of Chinese Mainstream Media in the Era of Social media [J].
China News Communication Research, 2021(5):10.

[3] Miao Yan. Construction of knowledge system of Social media platforms from the perspective of media Archaecology [J]. News Research Guide, 2022,
13(17):59-61.

[4] Yu Wang. Graffiti Art under the cultural Trend [J]. New American Domain, 2021, 000(001):P.92-93.

[5] Jie Chen. Thinking on the development of Graffiti art in Urban Environment [J]. Art Review, 2019, 000(023):P.1-2.

[6] Jiqi Li. Research on Architectural Creation Based on We-Media Communication [D]. Central Academy of Fine Arts,2020.

[7] Hongyi Wang. Public Art in Social Media [J]. Public Art, 2021(5):5.

[8] Yan Huang, Yajing Wang. Three Dimensions of Urban Social Life: Public Space, Public Art and Social media [J]. Art in China, 2020(6):7.

[9] Yue Cao,Yanrong Chen. [J] The impact of social media exposure on participation in social movements: the interactive effect based on political self-
concept. The press, 2020 (2) : 11. DOI: 10.15897 / j.carol carroll nki/g2.20200304.001 cn51-1046.

[10] Xiaojing Tan. A Brief Analysis on the schema expansion and technique Evolution of Graffiti in the Context of Chinese Art [J]. World of Calligraphy and
Painting, 2020(2):1.

76



