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Research on enterprise marketing strategy in big data environment
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Abstract: the progress of the times represents the change of the environment. Only by keeping pace with the changes of the times
and the environment can any enterprise and unit continue to develop under the trend of the times. In the context of today’s information age,
the market environment has begun to be dominated by big data. In the process of innovation and development, any enterprise cannot do
without the support of big data technology. The same is true in the field of enterprise marketing. Both market research and data reporting
are inextricably linked with big data. Based on this, enterprise leaders and employees should clarify the direction and strategy of enterprise
marketing in the big data environment, so as to meet the needs of market development and realize the development of enterprises and the
progress of market economy.
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The meaning of big data is the general term of huge amount of data. Big data can sort and analyze the collected data within a certain
period of time, and finally get the corresponding results. This result will also be used by the enterprise management or decision-makers as
the reference data for the enterprise’s strategic development. With the continuous development of China’s economy and the improvement
of people’s living standards, people’s demand for different products has changed. Only when enterprises grasp the needs of users can
they produce the products that users need, and allow users to choose the products of enterprises, and ultimately play the role of enterprise
marketing, Realize the normal operation of the enterprise. But to achieve this goal, enterprises need to use big data technology to collect
users’ information, so as to summarize users’ product demand intention, so as to guide the development direction of enterprise products and
marketing, and truly realize the innovation and reform of enterprise marketing.

1. Characteristics of big data and its value in enterprise marketing

1.1 Big data features

The characteristics of big data can be described in five words, that is, “fast, large, multi, value and trust.” The so-called fast means
fast speed. The speed here includes the growth speed of data and the processing speed of information. In today’s fast pace of the times, the
speed of information is related to the development of enterprises. The so-called “big” refers to the huge amount of storage, and big data
generally refers to the huge amount of data, which will be stored in the database of the enterprise, so that the enterprise can be mobilized and
used at any time. The so-called multi knowledge diversification means that enterprises’ big data sources are diversified. They are obtained
from different network platforms and offline data in the form of text, pictures, videos and so on. The so-called value refers to value. Data
information is everywhere in our life, but to truly reflect the value of data information, we need to refine and summarize, which is also one of
the characteristics of big data. The last is the letter. The so-called letter refers to the degree of credibility. Big data is extracted by collecting
targeted information. Most big data have high credibility.

1.2 The value of big data in enterprise marketing

In today’s big data environment, data information has been widely used in all walks of life and has become one of the main production
elements of all enterprises. For enterprise marketing, big data is the key to help it achieve reform and innovation, enabling enterprises to
better grasp customer information, and then provide personalized services for customers, so as to obtain a stable source of customers and a
broader market. For every marketing staff, the key to selling products is to understand customers. Only by understanding customers’ needs
and ideas can they provide customers with the services they need, so as to obtain customers’ trust and support. And big data technology
can help staff better grasp customer needs, and can provide enterprises with more marketing strategy choices, so that enterprises can have
more ways and opportunities to communicate with customers. At the same time, enterprise marketing can use big data to analyze the future
development direction of the market and the feasibility of decision-making, which is very helpful to reduce enterprise marketing risk and do
a good job of enterprise operation guarantee. Especially in today’s fierce market competition, only by maintaining good customer relations
and establishing a stable source of customers can enterprises survive in the market competition and even obtain better development direction
and space.

2. Enterprise marketing strategy in big data environment

2.1 Establish enterprise data center and market analysis system

The main reason why enterprises use big data is to analyze user needs and market development direction with the help of big data,
so as to guide the strategic development and marketing strategy of enterprises. However, to achieve this goal, enterprises need to establish
corresponding data centers, which not only have the functions of collecting and storing market information and customer needs, but also can
analyze the collected data and information, so as to obtain the corresponding data reports, and ultimately provide references for the future
development of enterprises and marketing strategies, Reduce enterprise marketing and operational risks.

When establishing a data center, enterprises should mainly establish four panels to cover the main role of big data and apply it in
enterprise marketing. The first board is the most basic login board. The login boards of different departments are different to prevent the
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occurrence of functional confusion. In addition, the login interface and mode of the person in charge and ordinary employees should also be
different, so that the person in charge can manage online with the help of the data center. The second board is the data collection board. The
data collection board can automatically collect some customer information on the network, including customer consumption information,
personal information, etc. once collected, these information can be stored in the enterprise database according to different information
categories, The person in charge of the enterprise and the staff of the marketing department can use this board to collect the information they
need. The third board is naturally the database board. All the information collected by the enterprise should be entered into the database,
which records all the information required by the enterprise. In the database layout, a search engine should be added. The person in charge
of the enterprise and the employees of the marketing department can input keywords according to their own information needs, and then
obtain the information they need from the database. The last board is the data analysis board. After extracting the relevant data information,
the person in charge of the enterprise or relevant employees can enter it into the data analysis board and obtain the relevant analysis results
through data analysis, so that they can understand the current customer needs and market development direction, Then according to the
development goals and the actual situation of the enterprise, formulate reasonable development strategies and marketing strategies to truly
play the role of big data and improve the quality of marketing. Therefore, the rational construction of data center is the basis of enterprise
marketing strategy in the big data environment, which is related to the success or failure of enterprise marketing and future development,
and needs to be paid attention to by the person in charge of the enterprise.

2.2 Establish data information department, recruit and cultivate professional talents

In today’s big data environment, one of the main problems of many enterprises in marketing is the lack of relevant professionals, which
can’t really play the role of big data technology and provide help for enterprise marketing. Therefore, enterprises need to establish relevant
data information departments. The main role of this department lies in two points. The first point is that the construction and maintenance
of enterprise data information can make the enterprise data center really play a role. The second point is to provide the corresponding data
information for the enterprise marketing department, so that the employees of the enterprise marketing department can carry out targeted
marketing with the support of data information, so as to obtain better benefits.

There are two ways for enterprises to establish data information departments. The first is to recruit relevant professionals. At
present, there are few talents in big data. Although many colleges and universities have opened up relevant majors and courses, for the
current market, there is still a phenomenon of short supply. Based on this, enterprises can only recruit relevant big data professionals
through favorable conditions to serve the enterprise data information department and give full play to the real effect of the enterprise data
information department. The second aspect is the cultivation of relevant talents. There are few big data talents in the market. It is difficult
to meet the talent demand of enterprises through recruitment, and it is also difficult for enterprises to effectively establish the overall
framework of the data and information department. Based on this, enterprises can cultivate relevant computer professionals to obtain more
big data professionals and realize the establishment of enterprise data information department. Enterprises can screen out some computer
professionals from inside. They are proficient in information technology. Giving them big data information and technology training can get
twice the result with half the effort, so as to make up for the shortage of big data talents in enterprises. After the establishment of the data
information department, enterprises can better use big data technology to carry out targeted marketing and promote the normal operation
and development of enterprises. Of course, in the process of establishing the data and information department, the enterprise can also
arrange some marketing department employees to enter the data and information department as consultants and put forward some relevant
needs of the marketing department, so as to establish a data center serving the marketing department and further promote the progress and
development of enterprise marketing.

2.3 Pay attention to customer relationship management and establish a stable customer base

Customer demand is always the first priority of enterprise marketing. All employees of enterprise marketing department work with
customer demand as the core. Only by meeting customer demand can they obtain a stable source of customers and continuously create
benefits for the enterprise. But to achieve this, enterprises should focus on customer relationship management, dynamically grasp customer
information, so as to provide customers with the relevant products or services they need, so as to establish a stable customer base.

The enterprise data information department should establish an independent customer relationship management system, supported
by big data technology, to help the employees of the enterprise marketing department better understand customer dynamics and needs,
and provide targeted services and products. First of all, the customer relationship management system should distinguish all customer
categories in detail. The customer categories are intended customers, unintended customers, completed customers, customers about to be
completed, etc. Only in this way can the employees of the marketing department of the enterprise know what scripts to use for different
customers and what services to provide. The second is to mark the customer information, customers in what region, customers with what
consumption ability, etc., so that the employees of the marketing department of the enterprise can further understand the consumption
ability and consumption intention of customers, and provide them with more considerate service and marketing. After using the customer
relationship management system to collect customer information and effectively distinguish, the enterprise’s marketing can further play
its role, establish a deep trust relationship with customers, and finally establish a stable customer base, which will bring more profits to the
enterprise. Therefore, using big data technology to establish a customer relationship management system is one of the marketing strategies
of enterprises in the big data environment, which is conducive to the innovation and progress of enterprise marketing, so as to promote the
normal development of enterprises.
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2.4 Expand data collection channels and improve data analysis quality

Many enterprises have encountered a serious problem in data collection, and do not know how to effectively collect data channels. Even
some enterprises simply collect some relevant market data from the network and analyze it in combination with the marketing data of the
enterprise itself, so as to take this result as the result of data analysis for reference by the person in charge of the enterprise and the decision-
making level, and formulate the corresponding enterprise marketing strategies and development goals. Such data collection channels are
too single, which makes the quality of data analysis not high, and can not really bring great help to the marketing and development of
enterprises. Based on this, the person in charge of the enterprise and relevant departments should expand data collection channels to improve
the quality of data analysis and further play the real utility of big data in enterprise marketing.

If enterprises want to expand the data collection channels, they should carry out them online and offline. The offline channels are
relatively simple, that is, through the field Market Research and survey report data, so that they can obtain the first-hand offline data
information. Such data information is more authentic, which is very helpful to improve the quality of enterprise data analysis. The online
channel is relatively broad. In addition to the annual report and financial data of the enterprise itself, the enterprise should also cooperate
with some network platforms, including pinduoduo, Douyin, Taobao and jd.com. These network platforms have sales and search functions.
They can collect people’s search data and purchase data at the first time, and can provide enterprises with larger and more accurate market
information. Enterprises obtain this information through effective cooperation, and then analyze it with the help of big data technology,
so as to enable enterprises to understand the purchase intention and product demand of users in the current market. After knowing this
information, the enterprise can adjust the corresponding marketing strategy, provide customers with more accurate marketing services, and
then bring more objective profits to the enterprise and promote the development of the enterprise.

In a word, in today’s big data environment, if enterprises want to achieve better development and progress, they need to reasonably rely
on the support of big data technology, provide accurate information for the enterprise’s marketing department through big data technology,
and then design and carry out targeted marketing, so that customers can enjoy more considerate service. This not only promotes the
development of enterprises, but also promotes the improvement of market economy, which is the inevitable trend of the development of the
new era.

References:

[1] Xue Li Research and Analysis on marketing strategies of food enterprises in the era of big data [j]China food, 2022 (22): 127-129

[2] Yali Xiong,Yixin Pan Path selection of enterprise marketing strategy innovation in the big data environment [j]Industry and Technology Forum, 2022,21
(18): 15-16

[3] Xinghua Ding Analysis of enterprise marketing strategy in the era of big data [j]Modern commerce, 2022 (25): 6-8

[4] Yingnan Li Analysis of marketing strategies of Chinese enterprises in the era of big data [j]Shopping mall modernization, 2022 (14): 51-53
[5] Hongyu Qian Enterprise marketing strategy from the perspective of big data [j]National circulation economy, 2022 (17): 13-15

[6] Yingying Tai Research on marketing strategy of food enterprises in the era of big data [j]Shopping mall modernization, 2022 (05): 41-43
(7]
(8]
[9]

8] Yimiao Lin Analysis of enterprise marketing strategy based on big data [j]National circulation economy, 2021 (27): 23-25

Jinwen Zhang Research on marketing strategy of food enterprises in the era of big data [j]Journal of Jiamusi vocational college, 2022,38 (02): 53-55

9] Zhengyi Yang Research on marketing strategy improvement of food enterprises based on big data mining [j]Food research and development, 2021,42 (17):
235
[10] Weijun Pan,Juhong Deng Research on enterprise marketing strategy under the background of big data [j]Enterprise reform and management, 2021 (16):
107-108

11] Shuang Yuan Analyze the marketing strategies of Chinese enterprises in the era of big data [j]Marketing, 2021 (21): 52-53

12] Haoming Xue Marketing strategy innovation of Chinese enterprises under the background of big data [j]China market, 2021 (14): 129-130

[
[
[13] Ningning Hu Analysis of enterprise marketing strategy under the background of big data era [j]Shopping mall modernization, 2021 (04): 44-46
[14] Hua Li The necessity of enterprise marketing strategy reform in the era of big data [j]JEconomic Research Guide, 2020 (27): 41-42

[

15] Linjing Chen Analysis of marketing strategies of Chinese enterprises in the era of big data [j]JModern marketing (Business Edition), 2020 (02): 122-123

162



